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Programme Outcomes : 
 To acquire in-depth knowledge of Commerce discipline, including wider and global perspectives, with an 

ability to discriminate, analyze and synthesize existing and new knowledge. 

 To demonstrate ability to understand commerce in multifunctional areas like Banking and Finance, 

Auditing and taxation, Marketing, Human resource & Entrepreneurship. 

 To demonstrate knowledge and understanding of commerce principles and apply the same on personal 

and professional fronts after considering the economical and financial factors. 

 To display commitment towards professional and intellectual integrity, professional code of conduct 

,ethics and an understanding of responsibility to contribute to the community for sustainable development 

of society. 

 To  have documentation by adhering to appropriate standards, make effective presentations, and give and 

receive clear instructions.  

Programme Specific Outcomes : 
 To examine the operations of modern banking and financial institutions as influenced by different market 

structures, regulatory framework and level of international openness. 

 To apply critical thinking and problem-solving skills related to taxation of individuals, flow through 

entities, and corporations. In addition, students will recognize potential opportunities for tax savings and 

tax planning. 

 To apply the knowledge, concepts, tools necessary to understand challenges and issues of marketing in a 

growing international and global context.

 To analyze key differences in taxing policies related to expatriates and the countries they live and work in 

- allowing them to reflect on cultural and ethnic differences in approaches to business and taxation 

policies 

Programme Educational Outcomes :  
 To become successful entrepreneurs and finance professionals in the field of Banking, Insurance, 

Manufacturing, Transport, Telecom, Service, Hospitality, IT and to pursue career in teaching and for 

advanced studies. 

 To contribute in the creation, transmission and application of knowledge in the field of commerce and 

other related fields as well adapted to a rapidly changing environment through life long learning. 

 To recognize for their capacity to think strategically and to lead, motivate and manage multi disciplinary 

teams thereby enhancing managerial effectiveness under all circumstances. 

 

professional ethics, human dignity, empathy and humility in their professional and personal life.  


















